BrandSpirit i@ i) 5 A A

FHEIET SR RAR
PR B E PIRE RS

AREFRSIT i, R EEHOF IR A SRS, FRA

B BAARSEREE, &S5 BHAVIRAEE:

R A A% FR S SRR

(kr) % 7] BSL-20091208-08

2-1

FIRYE BATTHrSE Y 117

IO RIS AS SV 1 Pk

L BHFEATE A, S EEEE TR R LA 2 7] B b &

2+ ABIE R BB F BT AR, S BRI LA

O RE 4k OREMY OFEAME

4. I e SN

mIDEIPSEA O DA ORE>k OHE

O 4h

5. RS ARGAH A -

6. A BN F bR
O R AP SCAFRISChr O RIS SCT by

OXeE

Ty RN bR G ) EEAQMETCR N B —N 4 3
O OBE DALY Ol

O SR EERE Ebs

8y WERFEHAR. BEhrds, TR
Olsbr S RS, AR OFF#EE. 3270~
WHATIARAE O BARSAERBLA A IR O AR

LY 723

O Jsbr S AGE

9. XHHAbRG, AE



BrandSpirit Figil e 5 R A F (b%)#5 [F] BSL-20091208-08 2-2

OREIEATCR, PCHATEZ I, B OB EZDoRTHRT OfRE
JET MRHELE  ORE BT IRIoE OMRis, fopriit

10, PRSI EEGE MR O tAEE  OeEEl DX

~ AR IR XA (1 A A
O fegifadl O WrshiE O AR O RGO EeEsxu

12, frEOERER
O A OB O Pt O AEOEE O REORRE

13, EEARKNERZERNEOEE

14, S RAFRERAE T, 1 T8 H]
O S ekl F A O RESEMER 7k O BTk

15, drGAERE R, ARBA AR S A, S S s~ Jy i
O ABATRIE O ik lk®E O s O HAhdgmn

16 Ay B AT IR EG N AT R EN SR .

17 BB — N RIbR S N AZ B A AT AR 55T

19, e sskh e




